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“It’s much harder to get paid at work if you don’t have a
bank account, or to transfer money, for example to pay a
doctor. And if you are sleeping in a sports hall full of other
people, or in a refugee centre with a group of strangers, you
can’t just leave all your money in your pocket – otherwise
you will wake up and find you have none.”

Anas Albasha, who arrived in Germany after fleeing
Syria in late 2014.



Financial inclusion and SDGs

The SDGs comprise an ambitious 17 goals. While
the SDGs do not explicitly target financial
inclusion, greater access to financial services is a
key enabler for many of them.



Financial inclusion and SDGs

• A recent paper* highlights the role financial inclusion can play to
attain many SDGs. SDG 1 —ending extreme poverty— explicitly
mentions the importance of access to financial services.

• The links between financial inclusion and other SDGs are not as well
established. SDG 9, which calls for business innovation, might be
served by wider access to credit. Nor is there strong evidence that
financial inclusion directly reduces inequality within and among
countries (SDG 10) or leads to inclusive economic growth on the
national level (SDG 8). Promoting peace and stability (SDG 16) is
easier when people are economically successful, but it would be
difficult to show that financial services can have a strong impact on
their own. SDGs not covered at all include goals 11, 12, 13, 14, 15, and
17. Additional research would be needed to reveal links between
these goals and financial inclusion.

(*) Achieving the Sustainable Development Goals: The Role of Financial Inclusion

http://www.cgap.org/publications/achieving-sustainable-development-goals


Financial inclusion and SDGs
• When people are included in the financial system, they are better

able to climb out of poverty by investing in business or education
(SDG No. 1).

• Savings accounts make it easier to save, so people save more and
earn more. Women in Nepal who were offered a simple bank
account increased their total assets by 16%. In India, a
government effort to open banks in rural areas helped cut rural
poverty by up to 17 percentage points.

• Increasing account ownership also would promote gender
equality (SDG No. 5). Consider that poor women account for 1.1
billion of unbanked adults, or most of the financially excluded.
When savings accounts were offered to female market vendors in
Kenya, their daily expenditure increased by 37%, relative to a
comparable group of women who did not receive an account.



Financial inclusion and SDGs

• Financial inclusion of farmers can unleash bigger investments in
the planting season. The result: higher yields—and progress
toward greater food security (SDG No. 2). When Malawian
farmers had their earnings deposited into a new bank account,
they spent 13% more on equipment and increased the value of
their crop output by 21%.

• Financial inclusion also can encourage good health (SDG 3). Out-
ofpocket health care costs are an important reason why people are
stuck in poverty. But give them an account, and:

• A study in Kenya found that giving people a safe place to store
money increased health spending by 66%.

• Emerging research in Jordan suggests insurance can help women
defray treatment costs and manage healthrelated shocks that would
otherwise disrupt their economic activities and result in lost income.



Financial inclusion and SDGs
• Digital technology helps boosts financial inclusion and achieving the

SDGs. Digital financial payment products – a mobile phone linked to
a bank account – allow people to get money from farflung relatives
and friends in a crisis, reducing the odds they’ll fall into poverty.

• There’s growing evidence that digitizing payments —for health,
education or other social safety nets – yields big benefits for
individuals, in addition to improving efficiency for governments and
aid agencies by reducing transaction costs and leakage.

• Despite greater access to digital financial services, gaps remain in
how they’re used among regions. In Europe and Central Asia, 46%
of adults engage in at least one type of digital payment, compared
with 9% of adults in the Middle East. Mobile phones help expand
financial services – especially for people living in rural areas poorly
served by traditional banks. In subSaharan Africa, 12% of adults
make phonebased payments, mostly through mobile money
accounts, a number that reaches 55% in Kenya.



Financial inclusion and SDGs

Given the link between financial inclusion and
SDGs, governments should keep pushing for more
access to and use of financial services. Prioritizing
financial services does not take away resources from
other priorities set through the SDGs. In fact, the
evidence gathered to date builds a strong case that
financial inclusion helps create the conditions that
bring many of the SDGs within reach.

http://www.cgap.org/blog/series/achieving-
sustainable-development-goals-role-financial-inclusion

http://www.cgap.org/blog/series/achieving-sustainable-development-goals-role-financial-inclusion


Financial exclusion
definition

Financial exclusion refers to a process whereby
people encounter difficulties accessing and/or
using financial services and products in the
mainstream market that are appropriate to their
needs and enable them to lead a normal social
life in the society in which they belong.

(European Commission 2008)
• % people who have constrained access to mainstream financial

services (bank accounts)



Financial exclusion
Accounts penetration (adults >15, %)

	

UNIVERSITÀ DEGLI STUDI DI PERUGIA

Dipartimento di Economia Global Findex Database 2014

http://documents.worldbank.org/curated/en/187761468179367706/pdf/WPS7255.pdf%23page=3
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http://documents.worldbank.org/curated/en/187761468179367706/pdf/WPS7255.pdf%23page=3
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Inequality

Global Findex Database 2014

http://documents.worldbank.org/curated/en/187761468179367706/pdf/WPS7255.pdf%23page=3


Financial exclusion
Gender dimension

Global Findex Database 2014

http://documents.worldbank.org/curated/en/187761468179367706/pdf/WPS7255.pdf%23page=3


Financial exclusion
Gender dimension

Ensuring that women have access to formal financial
services—transactions, payments, savings, credit, and
insurance—can help to address many economic gaps. The new
SDGs framework encompasses a specific focus on women’s
financial inclusion as part of a broader commitment to
women’s empowerment in economic opportunity and other
domains (SDG 5).

Having set the goal of reaching 1 billion financially excluded
individuals by 2020, the WBG recognizes the importance of
financial inclusion. However, these efforts will not be effective
if women are left behind. This is why policymakers will need
to consider ways to reduce the barriers to women’s financial
inclusion.



Financial exclusion
Gender dimension

Many of these obstacles are wellknown. For example, removing
legal barriers that prevent women from registering a business,
opening a bank account or owning property in the same was as
men can help to bridge the gap in access to finance. According to
Women, Business and the Law, 943 gender legal differences still
persist in 173 economies. Finding new and innovative ways to
overcome collateral constraints, like reforming transactions laws
and establishing moveable collateral registries, are also effective.
Access to formal credit markets can be unlocked by allowing
women to use of other forms of moveable collateral, like
livestock, crops, machinery and even jewelry. Tameer
Microfinance Bank offers a goldbacked loan product to better
serve the needs of households in rural Pakistan.

http://wbl.worldbank.org/
http://www.ifc.org/wps/wcm/connect/793e79804ac10fff9ea69e4220e715ad/Secured+Transactions+and+Collateral+Registries+Brochure-English.pdf?MOD=AJPERES
http://www.cgap.org/blog/gold-backed-loans-unlocking-liquidity-poor


Financial exclusion
Gender dimension

Individual and private savings are especially important in allowing
women to invest in their businesses, increase their incomes, develop
financial autonomy, smooth consumption, and mitigate risks.

In rural Mongolia, poor women who accessed microcredit via group
lending were 10% more likely to own a business. For growthoriented
women entrepreneurs, access to finance can help them sustainably
grow their small and medium enterprises. But womenowned
businesses tend to be credit constrained. When they do have access
to finance, they often pay higher interest rates, perhaps due to the
fact that these businesses are often smaller, concentrated in less
profitable sectors and commonly operate in the informal sector.
Women entrepreneurs often resort to selffinancing to fill the gap.
According to an IFC study, 44% of women entrepreneurs relied on
family, friends and private savings to grow their businesses.

http://www.ebrd.com/downloads/research/economics/workingpapers/wp0136.pdf
http://www.ifc.org/wps/wcm/connect/a4774a004a3f66539f0f9f8969adcc27/G20_Women_Report.pdf?MOD=AJPERES


Microcredit
definition

Microcredit is a variation on traditional credit
service that involves providing small loans to people
who would otherwise be unable to secure credit,
typically because of poverty. Related barriers may
include unemployment or underemployment and a
lack of collateral and credit history.

Microcredit is one component of microfinance,
which also includes other financial services such as
savings accounts, insurance and money transfers.



Microfinance institutions
(MFIs)

MFIs are organizations that offer microfinance services.
There are many different types: savings and credit
cooperatives, NGOs, programmes established by
international organisations, legally-recognized
microfinance institutions, and microfinance banks, and
their sizes greatly vary, from 100 clients to over 6 million
clients for the largest. As well as offering basic financial
services such as loan products, savings accounts, and
insurance, many MFIs also provide non-financial services
such as training and education, or specific programmes to
combat local issues.

See MIX Market website

http://www.themix.org/mixmarket


Some data
(2015)

• In 2015, 1033 MFIs reported to MIX. These institutions
reported an outreach of 116.6 million borrowers who
have access to credit products, corresponding to a
gross loan portfolio of USD 92.4 billion.

• These financial service providers (FSPs) also have
saving products that reach 98.4 million depositors and
account for USD 58.9 billion of deposits.

• At a global level, FSPs reporting to MIXMarket
recorded an annual growth of 8.6% in the loan
portfolio and 13.5% in borrowers.



MIX Market: Global Outreach & Financial Performance Benchmark Report – 2015



MIX Market: Global Outreach & Financial Performance Benchmark Report – 2015





The South Asia region continues to have greater coverage in
the microfinance sector with the primary focus on serving
female borrowers

MIX Market: Global Outreach & Financial Performance Benchmark Report – 2015
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Beneficiaries (mln, 1997-2013)

Microcredit Summit Report 2015

https://stateofthecampaign.org/read-the-full-2015-report/


Why women?

Since the beginning of the nineties microfinance
programmes specifically targeted to women have been one
of the principal means of poverty alleviation used by the
international community of donors, mainly because of the
assumed financial self-sustainability of MFIs.

According to the so called "win-win proposition" translated
into a set of best practices, MFIs should combine the social
goals, such as poverty alleviation and women
empowerment, with a complete operating and financial
self-sufficiency thanks to the recourse to international
financial markets and to the independence from the
international development agencies.



Why women?

Both financial self-sustainability of microfinance programmes
and the growing empirical evidence about the high return on
loans of women clients have induced international
development agencies to support the access of women to the
microfinance industry in order to generate a virtuous circle of
increasing family income and encourage the improvement of
social and economic conditions of the whole community.

Nevertheless, the impact analysis of microfinance intervention
on women has shown controversial results. Some studies have
confirmed the economic and social empowerment that
microfinance programmes have on women clients, whereas
other analyses have found out that women's participation has
strengthened the patriarchal behaviours (Kabeer, 2001).



Why women?

Some concerns have been risen about the impact of
microfinance programmes on economic and social
inequalities suffered by women due to the pressure that the
international donors have to do to turn the microcredit
programmes sustainable (Morduch, 2002).
The consequence of this pressure might entail a minimalist
approach and the exclusion of the non-financial
components from the programmes, such as healthcare,
sanitarian and educational literacy, which are considered
essential for the participation of poorest people, particularly
for women. This trend also might confirms the existence of
a trade-off between social and financial goals (Morduch,
1999).



Microcredit in Europe (EMN data)

Number of loans disbursed (€)
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Microcredit in Europe

Value of loans disbursed (€)
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Microcredit in Europe

Gross loan portfolio (€)
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Microcredit in Europe

Target share
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Microcredit in Europe

Mission
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